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The Keys To Big Data Success

Four V’s of Big Data

Three C’s of the Big Data Value Chain

Two Big Data Landmines to Avoid




Redefining Data Volume
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Over 4,200 Petabytes of storage
deployed for Big Data in 2012
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Redefining Data Velocity

32,000 tps 1,000,000 tps

Data Management & Organization accounts
for majority of Big Data software spend
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Redefining Data Variety




Redefining Data Value




Redefining Data Value
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Millions of customer
Interactions per day

Real time analysis enabled shift from general
brand marketing to targeted customer campaigns
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Big Data In Marketing
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Avoiding the Landmines =1DC

A Bridge to




Essential Guidance:

Preparing for Big Data

= Big Data Is about more than a technology
using information to make a material change

= Big Data reshapes companies and industries
creating new cross industry links

= Big Data will reshape datacenters
and data management strategies
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